Chronopost demonstrates
its commitment
each and every day
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%, As a shipping company, Chronopost is well aware of its impact on
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3 the environment and has had a concrete sustainable development
5 initiative in place for over ten years.
s
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Our actions seek not only to protect the environment but also
to achieve social equity and economic efficiency.

Chronopost draws on the policy of the La Poste group, to which
the company belongs through GeoPost, to involve all of its employees,
whatever their position or level of responsibility.

Day-to-day, these efforts take the form of a wide variety of initiatives:
the creation of new recyclable products, eco-driving training
programmes, the implementation of an equal-opportunity hiring

olicy, etc.
POTEY www.chronopost.fr
Chronopost hopes to grow as a responsible shipping company 0825 801 801*
in order to establish a lasting relationship with its clients, employees,
suppliers, and, in general, with society as a whole.

*0,15 € (tax inclusive)

per minute

* I'm electric

CHRONOPOST: SUSTAINABLE
DEVELOPMENT IN ACTION

Christian Emery
CEO of Chronopost

* Chronopost works toward sustainable development
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INTERNATIONAL®
You need it fast? You need Chronopost International.
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‘®A Our efforts

for social equity

HELPING ALL PEOPLE TO INTEGRATE

As a partner of the ADAPT organization

(the French Association for the Social and
Professional Integration of Handicapped People),
Chronopost has set a goal to hire 70 handicapped
people over three years. In an effort to help these
individuals become integrated within the
company, Chronopost supports them through

an assistance and training system throughout
the course of their career, thereby honouring the
agreement that the company signed in 2008 to
promote the employment handicapped workers.
Another major components of the company’s
integration policy—literacy and improved French
skills—is supported through a set of e-learning
modules offered to the company’s teams.

OF MANAGERS
ARE FEMALE

PROMOTING EQUAL OPPORTUNITIES

FOR MEN AND WOMEN

In a male-dominated industry,

Chronopost stands out for the diversity of

its workforce: 27% of its employees are
women. With a presence at all levels
within the company, these females
obviously receive salaries on par

with those of their male counterparts.

OF ALL EMPLOYEES
mECEIVED TRAINING
In 2002

SUPPORTING ALL TALENTS

A true nationwide human network, Chronopost :

represents, first and foremost, a team of :
3,500 employees who contribute to the
company’s success each and every day. In
order to support and help evolve its talents,
the company gives every employee the

opportunity to benefit from a number of -

training programs throughout the year as well -
as internal or geographic mobility. As a sign
of this long-term commitment, Chronopost
signed an agreement related to skills and
professional development in January 2008 in
an effort to pursue these objectives.

ENSURING PERSONNEL AND FREIGHT SAFETY

Chronopost has adopted a wide variety of initiatives
to ensure that its business activities are performed in
a safe manner :

e Personnel are asked to undergo workplace safety
training (fire safety, correct posture for lifting, etc.)
in order to equip them with as many
good habits as possible.

e Each site is equipped with a variety of
video-surveillance systems and
access control devices.

e Since employees are regularly required to be
behind the wheel, the company makes sure -
that they receive the best roadway safety -
training possible. By 2011, 100% of -
its drivers will be trained in
. eco-driving, which reduces
- ®_ herisk of accidents as well
as fuel consumption.
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KEEPING ITS
ENVIRONMENTAL COMMITMENTS

Chronopost’s greenhouse gas emission reduction
policy revolves around four areas:

« Optimization of the roadway transport
network

The use of swap bodies, double-deck semi-trailers,
and bulk loads reduce the number of empty runs and
road connections, which has a substantial impact

on CO, emissions.

« Reduction of air transport

Between 2004 and 2009, the company reduced the use
of air transport from 20% to 5% of all packages shipped
domestically. In addition, the company reduced kerosene
use by 14.5% between 2007 and 2009.

* Development of new delivery methods
Chronopost has implemented new pollution-free
delivery methods since 1998. The “Chrono City” fleet
currently includes 23 Chrono Vans, 9 Chrono Bikes,
and 2 Chrono Trolleys.

« Creation of greener delivery sites

Urban Delivery Spaces (ELUs) have been deployed across
France (Paris, Toulouse, Marseille). These areas use green
vehicles and serve as local delivery and drop-off sites in
city centres. For example, Chronopost reduced its
greenhouse gas emissions by 54% between 2006 and
2008 at the Concorde ELU.

SAVING ENERGY

The energy consumption reduction and

streamlining programme developed by
Chronopost over the last few years has
resulted in the installation of automatic

energy cut-offs and an internal educational
campaign focusing on actions that everyone

can do to protect the environment.
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Chrono Bike

- OPTIMIZE PAPER AND WASTE
: MANAGEMENT

Chronopost encourages paperless media

- (labels, forms, etc.) and offers 100%

- recyclable ready-to-ship packaging.

- Furthermore, the company signed three

- framework agreements for waste collection,
- sorting, and recycling promotion.

/s Our initiatives

\ for economic
efficiency

aF |NDI‘M"“?_U":"'
RECIPIE NTS
EI.E,T'IEHED IN
2003

FOSTERING TRUE DIALOGUE
WITH CUSTOMERS

In an effort to receive customer feedback, Chronopost
has been using a customer satisfaction survey since
1995 in order to understand customers’ opinion about
the company. In 2009, 94% of individual recipients,
91% of professional recipients from the industrial
sector, and 94% of professional recipients from the
health sector were satisfied with the overall quality of
Chronopost’s services. The company hopes to take
these numbers even higher over the coming years.

i .

We collaborate with municipalities, real
estate professionals and automotive
manufacturers to carry out deliveries
in an environmentally-friendly manner
while preserving the business activities ’
within town centres.

Pascal Triolé,
Project and Infrastructure Director
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INVESTING TO GROW IN A SUSTAINABLE MANNER

Chronopost has adopted an ambitious development plan, in
a highly competitive market, in an effort to become a French :
industry leader and to increase international shipments.

To do this, the company continues to invest in and develop

its production facilities. This strategy has
proved to pay off as Chronopost
experienced a 4% increase in

traffic between 2008 and 2009,

a stagnant market.
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STAYING IN TUNE WITH TODAY

By offering an increasing variety of services,
Chronopost combines new technologies and flexible
offers to adapt to today’s way of life.

» The website www.chronopost.fr, is an innovative
sales channel that makes it possible to
manage customer relations.

» Chrono Relais, a delivery and drop-off service
available at 3,100 regional locations, offers a practical
alternative to home delivery.

« The expansion of the Chrono 10 offering
to 24,000 municipalities, meets the need for
next-morning delivery for industries with specific
needs, such as the automotive, health, e-commerce,
or electronics industries.

Data entry terminals that are
increasingly high-tech
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Chrono Van
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